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Today, many first impressions start with a Google search
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Why?

• Stay in touch with family & friends

• Source of News

• Connect with favorite celebrities & brands

• Meet new people



What if?

• Showcase your expertise

• Expand your professional network

• Make strategic connections

• Establish & build your Personal Brand



Being an applicant can get you Googled.

More than 35% of College 
Admissions officers admit 
to viewing an applicant’s 
social media accounts. 
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Being an applicant can get you Googled.

A survey of 100 executive 
recruiters, by job search 
and recruiting network 
ExecuNet, found that 77% 
use search engines to 
learn about candidates. 

Of those researching 
candidates online, 35% 
have eliminated a 
candidate from 
consideration based on 
information they 
uncovered online.





But how do you 
know what 
your online
brand is?
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Yes, social media should be fun, 
but it can also help you to stand out in an 
equally qualified crowd.
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What should you post?



Build your online bio.



Build your online bio.



LinkedIn Stats

• 4,500 users in the first month

Currently over 590 million users (as of 12/18)

(154 million in U.S.)

Growing at a rate of 2 new members per   second!

• LinkedIn launched May 5, 2003 with 4,500 users in the first month

• Currently over 590 million users (154 million in U.S.)

• Growing at a rate of 2 new members per second!



LinkedIn is not just a job 
board.

LinkedIn is the most 
business-minded social 
media platform. 

It is the most effective 
platform for making quality 
business contacts.

80 percent of LinkedIn 
members connect to 
enhance their professional 
networks.

Only 13 percent of LinkedIn 
users are truly active.

What is LinkedIn for?



Think of LinkedIn as a networking event that never sleeps. But it’s a lot more. It's your professional brand in 

the world. It’s the result you want to show first when someone Googles you (which they will!)

• It’s your link to employers, recruiters and professionals in your network that you’ll want to stay 

connected to. 

• LinkedIn is the place to find and be found. 

• 9 out of 10 companies use LinkedIn to recruit new hires.*

• If you’re not on LinkedIn, you almost don’t exist in the working world.

LinkedIn’s Value

* U.S. News and World Report, May 5, 2017



Build your online bio.



Your Headline

• This is a short, memorable professional ‘slogan.’ It’s the one thing you want a recruiter, hiring 

manager, or future co-worker to know about you.

• Tell the reader what you’re excited about now – and if you can say it succinctly – the great stuff 

you want to do in the future. For example: “I’m an SEO Expert seeking a digital marketing 

position” or “Engineer building game-changing consumer products.”

• Need ideas? Check out profiles of industry leaders you admire. 

• Avoid lame clichés. Don’t be a “code ninja” or an “Engineering guru”

• Same goes for buzzwords like “passionate,” “creative,” and “responsible.” They’re on the list 

of the most overused (and meaningless) on LinkedIn profiles.



Build your online bio.



• 2000 character limitation.

• Write in first person like you’re having a conversation.

• One of the most important parts of your profile: ranked high for keywords, first three lines are 

highly searchable.

• It sums up your professional history, qualifications, and personality. 

• A good Summary gives the reader a clear idea of what they should do next—connect with you, 

request your resume, or reach out for networking purposes. Include a call to action!

• Include your email address so the reader can reach out easily.

Your Summary



What should you write?

• Write about a project you’re working on, an accomplishment you’re proud of,  your solution to a 

challenge your industry (or customer) is facing…

• This section is the main place for you to stand out; it adds a ‘story’ element to your experience and your 

aspirations.

• Think of the Summary like the first few paragraphs of your best-written cover letter: Concise info about 

your experience, qualifications, and goals, with a compelling narrative throughout. 

• Describe what motivates you, what you’ve done and are skilled at, and what makes you unique. Be 

clear and confident.

• Use keywords and phrases that recruiters might search for. Go with terms that are well known (e.g., 

'product management,' 'graphic design,' 'data analysis') but if you have a very specific skill set, you can 

mention it here.



Your Experience Section

List the jobs you’ve held and a 
brief description of what you 
accomplished. 

You can choose to make it either 
more or less detailed than your 
resume, but this is not a copy 
and paste of your resume. 

This is the opportunity to tell the 
‘why’ behind your story, focused 
on achievement, not 
responsibilities.

The goal is to get the reader 
interested enough to contact 
you and request your resume!



Build your online bio.



Build your online bio.



Volunteer Experience

• 41% of LinkedIn recruiters say they consider it on par with full-time paid work experience.

• 20% of hiring managers in the U.S. say they’ve hired someone because of volunteer experience. 

• It’s also a good profile addition because it tells people something unique and personal about 
you; it reveals your interests and rounds you out as a human being.



Build your online bio.



Build your online bio.



Recommendations

• In many cases, a LinkedIn recommendation can take the place of or enhance your references for a job.

• Recruiters pay particular attention to recommendations from people who have directly managed you 
or with whom you’ve worked closely. 

• Don’t use the default request! Take time to write a personal note, giving specifics about your request, 
and what types of jobs you’re targeting.

• Ask them specifically to recommend you on skills such as your attention to detail, your ability to meet 
deadlines, or your team player skills.

• Do most of the work yourself: include wording examples or skills you’d like them to speak to. 



Building Your Network

Most jobs are found by who you know. 

Actually, it probably won’t be who you know, but who they know.



The Importance of Connections

How many connections do 
you need to be perceived 
as credible? 

How do you go about 
‘building’ connections?

Should you accept 
connection requests from 
anyone and everyone?



How Many Connections Should You Have?

After you reach 500 
connections on LinkedIn, 
they stop counting new 
ones on your profile. 

All visitors to your profile are shown 
“500+ Connections” and only you know 
the real number since it appears on 
your LinkedIn homepage. 

Connections are key to 
finding people and being 
found on LinkedIn.

The number itself is not the critical point. 

You should seek to establish connections with people, rather than just connecting – there’s no point having 
two thousand connections if you’re not interacting with any of them in a meaningful way.
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show up in a 
Google search  
favorably.
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• Your digital footprint matters more each day.

•College Admissions officers & employers will likely 
research you online.

•The internet is written in ink. 

•You can control what shows up about you online, 
but it must be managed.

Taking the time 
to manage your 
personal brand 
will help you to 
show up in a 
Google search  
favorably.



What questions do you have for me?



Lalena Kennedy

www.profile-impressions.com


