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Today. many first impressions start with a Google search
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Everyone
has a

brand.
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Which
social
networks
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on?

Why-




* Stay in touch with family & friends
* Source of News

* Connect with favorite celebrities & brands

WhY’J * Meet new people




* Showcase your expertise

* Expand your professional network

* Make strategic connections

* Establish & build your Personal Brand




Being an applicant can get you Googled.

ey Derek Jones @dukecoachd 2m
o e,

M O re t h a n 3 5% Of CO I I ege B@sa ! It would be a shame to work your
Admissions officers admit R o B
of something it took a second to post.

to viewing an applicant’s
social media accounts.

Ao Derek Jones @dukecoachd 10m
i ,f(?l @StackedSports Treat social media as
WA if it's your resumé because that's the

way we view it.
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Being an applicant can get you Googled.

Penn State
Herb Hand

Dropped another prospect this AM due to

- his social media presence...Actually glad |
‘ Ron Roberts
a CoachRonRoberts ¥ m got to see the 'real' person before we

_ offered him.
Sad to say but had to pull another kids Duke
scholarship offer today BC of things he has put o e
on his twitter account Our jobs depend on the young men that
= we recruit. Your social media pages say a
773 612 BEYVEEZSEES lot about your character, discipline &
common sense. #Ap2w
0 PM - 1 Dec 201
SMU

Coach Justin Stepp ¢ hysts

| Came across an awful Twitter account
today. Shame the kid was a really good
player...On to the next one...get a clue!




Being an applicant can get you Googled.

. Jon Lipsitz ¥ 2 Follow
onlipsitz

#soccerchat sometimes you will see lots of

complaining about going to training. That's a Catholic High School Football Star Expelled,
big red flag. Loses Scholarship Over Racist, Sexual Tweets
‘;_\,‘L_ S 18-.5; @auua-en@ Liz Klimas @ Jan 23, 2012 10:25 am

):42 PM - 30 Nov 2016




Being an applicant can get you Googled.

A survey of 100 executive
recruiters, by job search
and recruiting network
ExecuNet, found that 77%
use search engines to
learn about candidates.




Being an applicant can get you Googled.

Of those researching
candidates online, 35%
have eliminated a
candidate from
consideration based on
information they
uncovered online.




"Your personal brand
. is what people say
| about you when you
. leave the room."

- Jeff Bezos, Amazon.com Founder
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But how do you
know what
your online
brand is-




When you
Google me...




About 55400 resuits (1146 seconds)

Lalena Kenneay (@izlenakennedy) | Twitter

petps Uewntercomviaienakennady?lang=en v

The latest Twoess fom Lakng Kennedy ( stlalenakennedy). Music Lover Nom Marketer Aamied
Minctul Machiovous Suburton Phiiadalphiz

Lalena Kennedy - Linkedin Marketer & Resume Writer Focused on ...

PRtps Vww upwork. com i Blenskennedy

1 2000y 2 market, you nedd 20 Ztand out. Davalopend your personal Drand through your Unked iy protia
resaame o OV 12 250ntidl %0 your SUOcess and your

La‘ena Kennedy | Linkedin

Petps "\-.Wnlmm:h Loomyinviakenakennedy

Crostar Pridoiphia A - Fersonal Eranding u.e\) # Social Modis Seranogiat « Spacker « Dromai
Markasing ¢ YWehzne Desion - Profile bnpresaions

View Lalena Kemnody's professiond peofiie on Linkedin. Uinkacin i e workds largest Susioes s natwork,
Eafping professionds T Lalong Kermedy dhacows

Images for lalena kennedy

More Images for liena kennedy

Lalena Kennedy | Wnitepages
Waw whitepages comy/name/Laleny Kennedy ~

G moiches or Lalena Keanody. Find Lalena Konnedy's phore, address ot oo Whkopages 1ha most
Yusted colne drectary”

You've vizned Bis poge 2 tmas. Las et 61616

Lalena Kennedy - YouTube

BOtpa AW yotune com/channed, 'UC4I5um a"- ZWOKevwcWyYg ~

Tre Alrhome Taxke Event Adastic Oy 7/24/15 - Samarime Around ANSdnight - Duroson: 2 miniees, 8
soconds 14 viows, 6 months 3ga. 200 PRy maet; Flay now

Uploads from Lalena Kennedy - YouTube

BEtpL Y W ot une com/ playtist st = ULMiGum_alh Y A2 WOKeve Wy

Uploock from Lalona Kermody. Lalena Kennedy, & videos, Ivo views Last updated on Do 6, 2015 Pay
k. Zhae. Lnsdng

| alana ¥arreriy . Gamnnlas



Yes, social media should be fun,
but it can also help you to stand out in an
equally qualified crowd.

¥ | N

My "q' 5\ -",-’*.x N Y
v ®Your personal )ana

iswhatdifferentiates .,
you from others. v




What should you post-




What should you post-
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What should you post-

(11| Tube




What should you post-

You (I} = (@)




Build your online bio.

Linked [T}




Build your online bio.

about.me

Linked m




LinkedIn Stats

* LinkedIn launched May 5, 2003 with 4,500 users in the first month

* Currently over 590 million users (154 million in U.S.)

* Growing at a rate of 2 new members per second!




What is LinkedIn for?

LinkedIn is not just a job
board.

It is the most effective
platform for making quality
business contacts.

Only 13 percent of LinkedIn
users are truly active.

LinkedIn is the most
business-minded social
media platform.

80 percent of LinkedIn
members connect to
enhance their professional
networks.




LinkedIn’s Value

Think of LinkedIn as a networking event that never sleeps. But it’s a lot more. It's your professional brand in
the world. It’s the result you want to show first when someone Googles you (which they will!)

* |t’s your link to employers, recruiters and professionals in your network that you’ll want to stay
connected to.

* LinkedIn is the place to find and be found.

* 9 out of 10 companies use LinkedIn to recruit new hires.*

* If you’re not on LinkedlIn, you almost don’t exist in the working world.

* U.S. News and World Report, May 5, 2017




Build your online bio.

[L] PHOTO: It doesn't have to be fancy - just
use your cellphone camera in front of a plain
background. Wear a nice shirt and don't
forget to smilel

David Xiao
Econ Major and Aspiring Financial Analyst
San Francizco Bay Avea | Finenclal Services

Bevialey Ventures
Edveats Unwersty ol Calformia, Berkeloy

[] HEADLINE: Tell people whatyou're

exdted about now and the cool things you
want to do in the future.

o [ 2] LI

[0 wwirkondin.sonmd ey v M Ceetact ik



Your Headline

e Thisis a short, memorable professional ‘slogan.’” It’s the one thing you want a recruiter, hiring
manager, or future co-worker to know about you.

* Tell the reader what you’re excited about now — and if you can say it succinctly — the great stuff
you want to do in the future. For example: “I’'m an SEO Expert seeking a digital marketing
position” or “Engineer building game-changing consumer products.”

* Need ideas? Check out profiles of industry leaders you admire.

e Avoid lame clichés. Don’t be a “code ninja” or an “Engineering guru”

n «

* Same goes for buzzwords like “passionate,” “creative,” and “responsible.” They’re on the list

of the most overused (and meaningless) on LinkedIn profiles.




Build your online bio.

) s

D SUMMAR Y: Describe what motivates I'm o sanicr o Barkeley, starding to lock for roles in the financial industry. As an econormics majer, I'm
- i ! ’ Ig2cinaled by 1he invigibie lortas 1hal shape our widd, Why 0008 006 COMEany suctaad &l aniher
e
you, what you're skilled at, and what's next. 1617 16 11 085S 15 OYEdict Which 1988 Wil bs the nex! big Thina?

Ag auch, |V takan lols of MICroeConomics courmewerk and hava inimed with & local ventue capitad
T And row 14 1ike 10 put thal eaparencs 10 pood LEe, nalyzing Lomonow's up-and-coming

COMpENRG.
] EXPERIENCE: Listthe jobs you held, Q Fiay
even if they were part-time, along with what Vonture Capital Intomship Beiiogisy Voo
you accomplished at each. Eveninclude Borkoley Ventures

photos and videos from your work. May 2013 ~ Segiambie 2015 (5 months) | Berusiey, CA

Conducied rmsearch on 20 startup comparnies and presanied my findings to the fund's board, losding 1o o
nw §1.5 mikon invasimsanl,

INTRODUCTION
TO VENTURE

CAPITAL

A Pasentation | gave 1 iy clidcmalas, badod on
what | Ramad a1 Barke iy Vennes




Your Summary

e 2000 character limitation.

e Write in first person like you’re having a conversation.

* One of the most important parts of your profile: ranked high for keywords, first three lines are
highly searchable.

* It sums up your professional history, qualifications, and personality.

e A good Summary gives the reader a clear idea of what they should do next—connect with you,
request your resume, or reach out for networking purposes. Include a call to action!

* Include your email address so the reader can reach out easily.




What should you write?

* Write about a project you’re working on, an accomplishment you’re proud of, your solution to a
challenge your industry (or customer) is facing...

* This section is the main place for you to stand out; it adds a ‘story’ element to your experience and your
aspirations.

* Think of the Summary like the first few paragraphs of your best-written cover letter: Concise info about
your experience, qualifications, and goals, with a compelling narrative throughout.

* Describe what motivates you, what you’ve done and are skilled at, and what makes you unique. Be
clear and confident.

* Use keywords and phrases that recruiters might search for. Go with terms that are well known (e.g.,
'product management,' 'graphic design,' 'data analysis') but if you have a very specific skill set, you can

mention it here.




Your Experience Section

. . , You can choose to make it either
List the jobs you’ve held and a .
. . more or less detailed than your
brief description of what you .
. resume, but this is not a copy
accomplished.

and paste of your resume.

This is the opportunity to tell the

‘why’ behind your story, focused
on achievement, not
responsibilities.

The goal is to get the reader
interested enough to contact
you and request your resume!




Build your online bio.

|zati
[] ORGANIZATIONS: Have you joined ~ R
any clubs at school or outside? Be sure to Berkeley A Capelia
describe what you did with each organization. Lead Singse

March 20412 — Prozemnt

Schedule and perform af events for one of Berkaloy s cldies! a cappalla groups, Including Iast yeor's Calk
Staniond gama




Build your online bio.

[] EDUCATION: Starting with college, list ﬂ Education

all the educational experiences you've had -

including summer programs. University of California, Berkeley o
Economics, B.A
2050 — 2014 (mpocted)

[] VOLUNTEER EXPERIENCE & CAUSES: W vourioer Exparionce & Causes

Even if you weren't paid for a job, be sure to Big Buddy

list it. Admissions officers and employers Skyine High Seheol N

often see volunteer experience as just as g nisirie i A s e b comey

valuable as paid work.

Nectored an Oekland high school student through the collage appiication process, heiping Him gt Into
hs drsam school




Volunteer Experience

* 41% of LinkedIn recruiters say they consider it on par with full-time paid work experience.

* 20% of hiring managers in the U.S. say they’ve hired someone because of volunteer experience.

* |t’s also a good profile addition because it tells people something unique and personal about
you; it reveals your interests and rounds you out as a human being.




Build your online bio.

& Skills & Expersse

(] SKILLS & EXPERTISE: Add atleast 5
key skills - and then your connections can
endorse you for the things you're best at.

Career Coaching - 4

Ira Adelman and 3 connections have given endorsements for this skill

Social Media Marketing - 52

m' Endorsed by Kahl Orr and 1 other who is highly skilled at this

Marketing - 55

@ =rcorsed by Kevin Ostromecki and 2 others who are highly skilled at this

[] HONORS & AWARDS: If you camed 2[R A LLUCLE

prize in or out of school, don't be shy. Let the The Achievement Award Program

world know about it! UC Berkaley
Fouwry aer seholarship amanded 1o coveunity - minded shadonts with @ provee rack racord of acadric
SCONER

[ ] COURSES: List the classes that show B Eapets

off the skills and interests you're most University of California, Borkeley

excited about.

* Microaconomio Theory (Fcon 1014)
+ Intematicnal Monetary Economics (153,
» Pyblic Economice (2304)




Build your online bio.

] PROJECTS: Whather you led a team Fimjocts

assignment in school or built an app on your Venture Capital Financing In indla
own, talk about what you did and how you did it. May 203

For cur intemational Monetary Economics couse, Paul and | declded to study the emerging vorture
captal ndusiry in inda. By locking of data from the World Bark, wo were able to undersiand the
chalergés and opponunities FAcing e rascant sACHr. And we déevaiopad 3 Bades ol commendaions
lor gvercoming Iheae chalenges, which v delivered 1o Gur prol8sa0r in & fingl tenm pegsr,

S laaem membars

David Xoao Pad Smith
Econ Majorand Aspring Rnandal Anal,.. - Srdam o UC Borkoley

[[] RECOMMENDATIONS: Ask managers, Venture Capital Internship

professors, or classmates who've worked with you i Sdcdr

dosely to write a recommendation. This gives m Tim Leo

extra credibility to your strengths and skills. Sy

David epant the summer with us 31 Berkelay Venlures and mads an immadiale mpact
Ha showed us & brand new techrigue lor T anelysis thal he had just Bernad in sthod end
cama theough with commendid ion thal opandd our dyda 1o & wnicue sal of opponuniteg.

W3 408t noimially e snd gioss & INtam s 2UT atal woreng with D, wa wil agaial

Nowmber 13 P01 Tim mensond
1




Recommendations

* In many cases, a LinkedIn recommendation can take the place of or enhance your references for a job.

* Recruiters pay particular attention to recommendations from people who have directly managed you
or with whom you’ve worked closely.

* Don’t use the default request! Take time to write a personal note, giving specifics about your request,
and what types of jobs you're targeting.

* Ask them specifically to recommend you on skills such as your attention to detail, your ability to meet
deadlines, or your team player skills.

* Do most of the work yourself: include wording examples or skills you’d like them to speak to.




Building Your Network

Most jobs are found by who you know.

Actually, it probably won’t be who you know, but who they know.




The Importance of Connections

How many connections do
you need to be perceived
as credible?

How do you go about
‘building” connections?

Should you accept
connection requests from
anyone and everyone?




How Many Connections Should You Have?

The number itself is not the critical point.

You should seek to establish connections with people, rather than just connecting — there’s no point having
two thousand connections if you’re not interacting with any of them in a meaningful way.

After you reach 500
connections on LinkedIn,
they stop counting new
ones on your profile.

All visitors to your profile are shown
“500+ Connections” and only you know
the real number since it appears on
your LinkedIn homepage.

Connections are key to
finding people and being
found on LinkediIn.
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Taking the time
fo manage your
personal brand
will help you to
show up ina
Google search

favorably.

- Your digital footprint matters more each day.

*College Admissions officers & employers will likely
research you online.

°The internet is written in ink.

*You can control what shows up about you online,
but it must be managed.



What questions do you have for me?




Lalena Kennedy

&
PROFILE IMPRESSIONS

You'll get a click out of us

www.profile-impressions.com




